
CALENDAR
September

18 — Mizzou Football v. San Diego
 State; MPA Pregame Party
23 — Building Your Newspaper Faster
 Using InDesign & Photoshop,
 Russell Viers, Daviess County
 Library, Gallatin
30-Oct. 3 — 124th NNA Convention
 and Trade Show, Hilton, Omaha

October
14-16 — 144th MPA Convention and
 Trade Show, The Lodge 
 of Four Seasons, Lake Ozark

November
12 — Missouri Press judges Iowa 
 Newspaper Association News-
 paper and Ad Contests, Columbia

Blunt, Carnahan, Beck, Dine will participate

Don’t miss Senate candidate forum

Registration forms for coming MPA activities can be found at mopress.com/current_forms.php.

No. 1261  — 15 September, 2010

Video producer on
Convention agenda

Football game starts at 6 p.m., MPA party at 4 p.m.

Items needed for auctions at Convention

Mizzou’s home football game against San Diego State on Sept. 18 — 
the Missouri Press advertising trade-out game — will kick off at 6 p.m.

The Missouri Press pregame party in the Hearnes Fieldhouse will 
begin at 4 p.m.

Missouri Press Association needs its members to provide quality items to be auc-
tioned at the Convention in October. All proceeds from live and silent auctions will ben-
efit Missouri Press Foundation.

One way to obtain an item for the auctions is to trade advertising in your newspaper 
for an item from a local business. Give the business advertising equal to the wholesale 
price of the item.

Many retailers right now are clearing out summer merchandise to make room for 
fall items. Check out what’s in their clearance sales and pick up something nice for the 
Foundation auctions. Your contributions are tax deductible.

If you will provide something, contact Kristie Williams at MPA so your item can be 
promoted and acknowledged: (573) 449-4167; kwilliams@socket.net. 

LAKE OZARK—Four candidates seeking Christopher Bond’s place in the U.S. 
Senate will participate in a forum on Oct. 15 sponsored by the Missouri Press As-
sociation. The forum will bring the top candidates together just three weeks before 
the election.

Sen. Bond, a former Missouri governor who has served four terms in the Senate, 
didn’t seek another term.

Candidates for his office who will participate in the MPA forum are U.S. Rep. 
Roy Blunt (Republican), Secretary of State Robin Carnahan (Democrat), Jerry 
Beck (Constitution), and Jonathan Dine (Libertarian). 

David Lieb, the Associated Press lead correspondent in Jefferson City, will mod-
erate the forum. After brief opening remarks from each candidate, Lieb will ask the 
first question. Then audience members of MPA will question the candidates.

The forum for the Senate candidates will begin at 10:30 a.m. Friday, Oct. 15, at 
The Lodge of Four Seasons, Lake Ozark.

A forum for state auditor candidates, beginning at 9:15 a.m., will be held just 
before the Senate candidate forum.

The forums will be part of MPA’s 144th annual Convention and Trade Show, 
which will begin Oct. 14 and end with an awards luncheon on Oct. 16.

Rebecca S. Rivas has produced 
two film documentaries: Knock 
Knock, America: A Story of Refugee 

Teens in St. Louis 
(2008) and At 
Highest Risk: 
Maternal Health 
Care in the Pe-
ruvian Andes 
(2006).

Rivas is a staff 
reporter and 
video producer 
for the St. Louis 

American newspaper. She will 
talk about that work during a Sat-
urday morning, Oct. 16, session 
at the MPA Convention at The 
Lodge of Four Seasons.

One of her films, Knock Knock, 
America, aired on the Higher 
Education Channel in St. Louis. At 
Highest Risk was produced as part 
of a year-long Fulbright Scholar 
program. 

Rivas has been producing 3- to 
10-minute news podcasts for the 
St. Louis American website since 
August 2009. 

Rebecca Rivas
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Bylaws proposal would
add 2 directors to board

St. Louis comedian
opens for music stars

Print ads beat online

Laugh and learn with MPA in beautiful Ozarks

This program is a winner!

Need help with a newspaper issue? Check the links at mopress.com/reporterslinks.php.

Official Notice:
Proposed Change to Missouri Press 

Association Bylaws:
At its June 10, 2010, meeting, the 

Missouri Press Association Board 
of Directors discussed a proposed 
change to the MPA Bylaws, increasing 
the number of MPA Directors from six 
to eight. After discussion, the Board 
voted (there was one dissenting vote) 
to present the following proposal to 
the MPA membership (vote on the 
bylaws change to be conducted at 
the MPA Business Meeting, 11:45 a.m. 
Friday, Oct. 15, during the annual con-
vention at The Lodge of Four Seasons, 
Lake Ozark.) 

Old language is in brackets; new 
language is in bold type.

“Article VI, Section 6.  Directors.  
There shall be [six] eight Directors of 
this Association and each shall serve 
a term of three years or until his or 
her successor is chosen. Directors 
shall take office January 1, follow-
ing election. Directors’ terms shall be 
staggered so that [two] no more than 
three seats shall be open for election 
each year.”

About all newspaper people hear these days is “website this and Facebook that.” 
If you read or hear anything about newspapering, it’s more than likely about some 

aspect of “going digital.” 
But you’ve still got a newspaper to produce 

and bills to pay. What about those things?
Missouri Press understands that. That’s why 

the program for the annual Convention in Oc-
tober includes Jeff Greene, a retail advertising 
expert and former vice president of the News-
paper Association of America. He’ll speak at 
two sessions.

Greene’s topic at 3:15 p.m. on Friday will be 
“Successful Ad Selling in Hard Times.” His program at 9:30 a.m. 
Saturday will be “90 Ads in 90 Minutes.”

Attend those two sessions and get some ideas you can use to re-
coup your Convention costs in a matter of weeks. After that your 
new-found revenue will go straight to profit.

MPA will hold its 144th Annual Convention Oct. 14-16 at The 
Lodge of Four Seasons, Lake Ozark. A registration form is enclosed.

Have you assembled a disco outfit yet? Round up some statement-
making bell-bottoms, a big, loud shirt and a pair of tall shoes, be-
cause we’re going to have a ’70s party! That will be 
Thursday evening, Oct. 14, at The Lodge. Comedian 
Rahn Ramey and DJ Phill B. will keep the crowd 
rocking.

Arrive earlier on Thursday and have lunch and play 
golf at Sycamore Creek Golf Course.

More-serious business starts with breakfast Friday. 
Editorial cartoonist Lee Judge from The Kanas City 
Star will start the day. May Scheve Reardon, head 
of The Missouri Lottery, also will speak at Friday’s 
breakfast.

After breakfast Friday will be Candidate Forums for 
those running for U.S. Senate and Missouri state audi-
tor. MPA invited all of the candidates to participate.

A Trade Show will be open from 11 a.m. to 5 p.m. 
on Friday in the Lodge Annex. 

Other speakers on the agenda will be Gary Forsee, 
president of the University of Missouri; Charles L. Overby, director 
of The Newseum and the Freedom Forum; Gary Sosniecki, a repre-
sentative of TownNews; and Rebecca Rivas, a reporter and videogra-
pher for The St. Louis American.

Darren Heckman of High 5 Communications will talk about us-
ing social networking to benefit your newspaper. 

Five people will be inducted into the Newspaper Hall of Fame Fri-
day evening. That’s a classy event that you don’t want to miss.

After the Saturday morning sessions, awards will be presented to 
winners in the Better Newspaper Contest. The awarding of the Gold 
Cups will conclude the Convention.

An agenda and registration form for the Convention are enclosed.

Lee Judge

Gary Forsee

Charles Overby

May Scheve 
Reardon

Gary Sosniecki

Jeff Greene

Darren Heckman

Rahn Ramey

You’ve likely seen Rahn Ramey 
before. His television appearances in-
clude HBO Comedy Relief, An Evening 
At the Improv, and the Comedy Club 
Network. 

You’ll see him again at the MPA 
Convention in October. Ramey will en-
tertain on Thursday evening, Oct. 14, 
at the ‘70s Dinner and party.

Ramey, a St. Louis native, has ap-
peared in the movies Planes, Trains, 
& Automobiles and Escape  From New 
York. He has opened for many musi-
cal acts, including Al Jarreau, Luther 
Vandross, Aretha Franklin, B.B. King, 
Randy Travis, Hall & Oates and Smoky 
Robinson. 

He plays clubs around the world. 
He’ll soon play for you and the Mis-
souri Press Association at The Lodge of 
Four Seasons, Lake Ozark.

A recent posting on Walgreens’ 
Facebook page asks readers whether 
they still get the printed Sunday 
weekly ad or whether they would 
rather find it online. The majority of 
people who commented expressed 
overwhelming preference for ads in 
the Sunday paper.



(Poynter.org, Aug. 30) — Media and trade analysts generally report that direct 
marketer Groupon does more than $1 million of business a day. This year, it has 
doubled in size roughly every four months. 

Groupon spokesperson Julie Mossler said the site has steadily added a million 
subscribers a week.

Groupon and its clones typically target smaller merchants or service providers 
who may not be able to afford run-of-the-paper advertising or inserts. Such busi-
nesses have been slow to bite at hyperlocal online display opportunities or cheap, 
self-service ad platforms.

 For restaurants, salons, cultural activities and others trying to lure new custom-
ers, Groupon simply has invented a better marketing mousetrap. The deeply dis-
counted deals (e.g., an $80 massage for $30) expire 
after a day. The deal only takes effect if a specified 
number of customers buy in.

Takers pay up-front. The merchant and Groupon 
have measurable results immediately and split the 
proceeds. The only downside is that the business 
has to serve hundreds or often several thousand tak-
ers at a slight loss — but the possibility of upsells or 
repeat customers more than makes up for that.  

The deal-of-the-day boom will drain dollars from 
newspaper advertising (as well as from direct mail 
and yellow pages), but the hot new category need 
not be a dead loss for newspapers. 

McClatchy announced on July 1 a partnership 
with Groupon. Beginning in September at the 
chain’s Sacramento and Kansas City papers (and 
expanding later to all 28), Groupon will offer a sec-
ond and different daily deal on McClatchy websites. 
Groupon officials say they’d like more partnerships 
with newspapers.

Groupon gets past the limitation of offering just 
one deal-of-the-day in a given city, a next step in sustaining its growth. McClatchy 
will get some revenues (though the kitty will be split three ways) and add a traffic 
builder to its sites as well.

Other newspapers — among them the Star Tribune in Minneapolis, The San Di-
ego Union-Tribune, and Morris Communications papers in Athens, Savannah, and 
Augusta, Ga., and Jacksonville, Fla. — have just started to offer their own versions 
of a deal-of-the-day. They’re using other vendors, not Groupon.

The papers keep a bigger share of the proceeds, and the deals are sold by their 
own local sales teams, who develop new customer relationships in the process. 

The deal-of-the-day concept can also focus on special interest categories. For in-
stance, a new business, Doodledeals, launched recently with the established, $300 
million-a-year Diapers.com, targeting moms. Hence a new competitor emerges for 
mom sites, which have been an audience and revenue success for the Gannett chain 
and many other papers.

Groupon is experimenting with new services. It is offering deals for neighbor-
hoods within big cities. This geo-targeting aims to correct problems some partici-
pating businesses have identified: being overwhelmed by more respondents than 
they are prepared to serve and getting a lot of one-timers who live far away and are 
unlikely to return.
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Missouri Press Association
Missouri Press Service

802 Locust St.
Columbia, MO 65201-4888

(573) 449-4167; FAX (573) 874-5894 
www.mopress.com

STAFF
Doug Crews: Executive Director, 

dcrews@socket.net
Greg Baker: Advertising Director, 

gbaker@socket.net
Kent Ford: Editor, kford@socket.net

Connie Whitney: 
cwhitney@socket.net 

and Jennifer Plourde:
jplourde@socket.net

Advertising Sales and Placement
Karen Philp: kphilp@socket.net

Receptionist, Bookkeeping
Kristie Williams: Member Services; 

Meeting Coordinator, 
kwilliams@socket.net

Michael Daugherty: Advertising and 
Website management, mdaugherty@

socket.net
Rachael Heffner: Advertising, Graphic

Design, rheffner@socket.net

Jean Maneke:
Legal Hotline Counselor

(816) 753-9000
jmaneke@manekelaw.com

Dawn Kitchell:
Newspaper In Education Director
(636) 932-4301; kitchell@yhti.net

Ron Cunningham:
Postal Consultant

(417) 849-9331; postalhelp@aol.com

PRESIDENT: Kevin Jones, 
 St. Louis American         
FIRST VICE PRESIDENT: Joe May, 
 Mexico Ledger
SECOND VICE PRESIDENT: Phil
 Conger, Bethany Republican-Clipper 
SECRETARY: Steve Fairchild,
 Mount Vernon, Lawrence County Record  
TREASURER: Walt Gilbert, Lakeway
 Publishers of Missouri    
DIRECTORS: Vicki Russell, 
  Columbia Daily Tribune 
 Jon Rust, Cape Girardeau 
  Southeast Missourian
 Dennis Warden, Gasconade County
  Republican, Owensville
 Kate Martin, Perry County 
  Republic-Monitor, Perryville
 Joe Spaar, The Odessan, Odessa
 Brad Gentry, Houston Herald
 Mark Maassen, The Kansas City Star
 Richard Gard, St. Louis,
  Missouri Lawyers Media
 Arnie Robbins, St. Louis Post-Dispatch

Groupon (continued on next page)

Deep dis-
counts a 
monster hit; 
K.C. Star a 
partner; re-
tailers over-
whelmed by 
response.

Create your own ‘daily deal’ for advertisers 

Get ahead of Groupon

How can you find things on the MPA website? Click the “Site Map” link at the bottom of the page.
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Groupon (continued from previous page)

Advertisers, readers, employees are your market

Customers are No. 1!
Be sure political ads

have disclaimer

OpenMissouri project
promotes transparency

in state government

Get all of the information about MPA’s 144th Annual Convention at http://www.mopress.com/association.php?blog_id=376.

Groupon has had an exclusive focus on local advertising, but on Aug. 19 it 
partnered with The Gap ($25 for $50 of clothing). The deal got 441,000 takers, 
strained Groupon’s computer capacity and generated $11 million in revenues for 
the two to split. 

Traditional media can use Groupon as a circulation builder. The Chicago Tri-
bune sold 7,500 discounted Sunday subscriptions in a single day in July on Grou-
pon.

Early on, Groupon had a strong social media twist. Participants were e-mailing, 
tweeting and Facebooking friends, essentially doing Groupon’s promotion work for 
free. 

These days the deals are so heavily subscribed-to that the threshold is moot — 
98 percent of deals are a go, often by early in the day. Customers can still earn a 
$10 credit for their account if they recruit a friend who buys a deal. 

The social media flavor lingers on in other ways — for instance, in a cur-
rent promotion in which a volunteer is traveling the country trying to live for a 
year on Groupon offers alone and writing about the adventure for the company’s 
site. Josh Stevens, a 28-year-old Chicagoan with some time on his hands, has 
passed Day 100 and gets a $100,000 payout if he makes it through the whole year.

Each Groupon offer comes with a whimsical, five-or six-paragraph story, rich 
with made-up facts. So subscribing provides a fun read — and advertising exposure 
to a much larger audience than those who choose to take the deal. A platoon of 70 
writers at headquarters churns out the equivalent of 190 pages of this copy a day.

Maybe that is a silver lining for a few displaced reporters. Instead of covering 
boring city hall meetings, you could move to Chicago and write mini-essays in 
praise of gourmet cupcakes or flying lessons.

The deal-of-the-day category is part threat, part opportunity for newspapers (see 
‘Deal’ on the next page).

The Missouri Ethics Commission 
(MEC) could fine your newspaper 
as much as $1,000 if you publish 
election campaign ads without the 
proper “paid for by” disclaimer. 

Election season is here, and every-
one on your ad staff should be famil-
iar with the disclaimer regulations. 
Print them out, make copies, post 
them around your office and have 
them ready when candidates call or 
come into the office.

Here is a link to the regulations:  
mopress.com/_lib/files/Campaign_Fi-
nance_Rules.pdf.

The MEC produced a training tuto-
rial, Campaign Materials Identification 
Requirements, that everyone involved 
in producing or disseminating cam-
paign materials is encouraged to 
view.

View the tutorial at mec.mo.gov/
EthicsWeb/Training.aspx.

 

(Center for Media Research, July 20) — According to the American 
Express Global Customer Service Barometer, 61% of Americans report 
that quality customer service is more important to them in today’s eco-
nomic environment, and will spend an average of 9% more when they 
believe a company provides excellent service.

However, only 37% of Americans believe that companies have in-
creased their focus on providing quality service.

91% of Americans consider the level of customer service important 
when deciding to do business with a company, but only 24% believe 
companies value their business and will go the extra mile to keep it.

Also, consumers put more weight on negative reports of customer ser-
vice than on positive reports.

Importantly, consumers are far more forgiving if a company has earned 
their trust over time. 86% of consumers report they’re willing to give a 
company a second chance after a bad experience if they’ve historically ex-
perienced great customer service with that company. 

Companies that get it wrong should realize it’s at a cost: Half of con-
sumers (52%) expect something in return after a poor customer service 
experience, beyond resolving the problem.

Most consumers want an apology or some form of reimbursement.

OpenMissouri is a project created 
by David Herzog, a faculty fellow at 
the Reynolds Journalism Institute at 
the Missouri School of Journalism.  

The one-year pilot project is de-
signed to promote government trans-
parency by informing journalists, in-
formation professionals, citizens and 
businesses about offline data held by 
state agencies.  

The keystone of the project will 
be a website, to launch in November, 
that will feature a card catalog that 
provides information and how-to tips 
on accessing offline databases and 
descriptive details about the informa-
tion they contain.  

Users will be able to post data 
that they uncover during research 
projects.

So far OpenMissouri has the sup-
port of the Missouri Press and Broad-
casters associations and the Missouri 
Sunshine Coalition and is actively 
seeking organizations and individu-
als to lend support by spreading the 
word about OpenMissouri, following 
the project on Twitter: @OpenMis-
souri, helping build data card catalog, 
using the website, participating in 
conversations on the site and contrib-
uting data.

More information: http://www.
rjionline.org/fellows-program/her-
zog/index.php.
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‘this has trumped all other initiatives’

‘Deal’ gives instant ad feedback

Listen to podcasts on advertising legal issues on the MPA website. Go to mopress.com/podcasts.php.

Newspaper Week
material available now

Material now is available for down-
load to promote National Newspaper 
Week Oct. 3-9. Newspaper Associa-
tion Managers (NAM) sponsors the 
annual observance.   

You can download free material 
from the Newspaper Week website 
to promote newspapers. When all 
of it has been posted, material will 
include editorials, columns, logos and 
cartoons.

Missouri Press Association is spon-
soring access for all of its member 
newspapers, so you can download all 
of the material you want.

Plan now for your newspaper’s 
promotion of National Newspaper 
Week. (http://www.nationalnewspa-
perweek.com/nnw/)

Celebrating the 
relationship 

between 
newspapers and 

their readers.

National Newspaper Week
October 3-9, 2010

NeWspapers
The print and online connector 

for today’s communities.

Visit the Newspaper Toolbox 
on the MPA website for articles 
and links about every facet of 
publishing a newspaper, from 
ad sales to legal issues to pho-
tography.

Add the Toolbox to your 
browser bookmarks and refer to 
it any time you need some infor-
mation or have a question.

Use the Tools

Advertisers 
love immedi-
ate, measur-
able results 
and jolt 
of cash.

(From Editor & Publisher Magazine, July 2010) — One of the biggest chal-
lenges for newspapers in the age of interactive media is proving that their advertis-
ing works.

The San Diego Union Tribune has solved that problem and added $100,000 per 
week to its gross advertising revenues. 

The U-T jumped on the social-shopping bandwagon, featuring daily deals in 
print and on its website for everything from restaurants to summer camps.

The deals don’t just offer discounts of 50% or more on gift certificates for prod-
ucts and services. They also encourage readers to enhance their savings by recruit-
ing friends to buy certificates, giving a participant a $10 credit toward her next 
certificate for every friend she recruits to the network.

Thus, the paper has created a virtuous circle: Read-
ers who love the deals tell friends, who tell friends…
and so it goes. Advertisers love not only the immedi-
ate, measurable response but also the welcome jolt of 
cash that flows into their coffers almost overnight. 
And the newspaper fattens its top line while un-
equivocally demonstrating its marketing clout to 
merchants.

Launched in April, the program called Daily Deal 
got off to “an extremely fast start” at the San Diego 
paper, said Mike Hodges, the vice president of its 
interactive division. “In the 2½ years I have been in-
volved in online newspaper sales, this has trumped all 
other initiatives.”

After shopping around for a technology vendor, the U-T partnered with Shout-
back.Com, an Ohio-based company that provides credit-card clearing and other 
back-end services that the newspaper didn’t want to reinvent.

Here’s how the program works:
The paper offers deals on Tuesday, Wednesday and Thursday, plus a weekend 

deal that runs from Friday through Sunday. It probably will add a second deal in 
coming months, said Hodges.

An advertiser pays nothing for the prominent promotion of his offer on the front 
page of the newspaper, the front page of the website and throughout the website. 
When the clock strikes midnight at the end of each deal period, the deal expires 
and the newspaper processes the credit cards of all the customers who have pur-
chased gift certificates. The merchant gets half of the revenue and the newspaper 
keeps the other half.

Beyond building a nifty revenue stream for itself, the newspaper is building 
buzz. “Thirty percent of our sales come from referrals from existing customers,” 
said Hodges, adding that he amassed a database of 15,000 email addresses within 
two months of launch. Emails tout each new offer.

The project is building excitement among advertisers, too. “We have brought in 
new ad clients who we previously were not able to attract in print or online,” said 
Hodges. “The power of our media to generate significant sales in one day shows 
what we can do.”

Some long-term advertisers even boosted their schedules after trying Daily Deal. 
“This finally solves the problem of measurability,” said Hodges. “It’s all right there 
in the open for them to see.”

Other newspapers around the country are getting into Daily Deals, often part-
nering with other newspapers in their region.
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InDesign, Photoshop
training in Gallatin

Postal statement
due by Oct. 1

Check mopress.com for links to the latest webinars from Inland Press and Online Media Campus.

Next week, Adobe expert Rus-
sell Viers will present Building Your 
Newspaepr Faster Using InDesign & 
Photoshop. 

The workshop will be at the Da-
viess County Library in Gallatin. Cost is 
just $20, which includes lunch. A flier 
is enclosed.

Register by calling or emailing 
Missouri Press with your name, news-
paper, address and credit card infor-
mation: (573) 449-4167; kwilliams@
socket.net.

This program is brought to you by 
the Missouri Press Foundation and 
Atomic News Tools. 

By selling network ads instead of 
just running them, you can increase 
your revenue from statewide ads as 
much as 300 percent!

Besides the high commissions for 
you, these programs help fund the ser-
vices you rely on from the Association. 

Contact Greg Baker to come to 
your community for a training session 
on selling statewide ads for your sales 
team or to help sell, gbaker@socket.
net, 573-449-4167.

All publishers of Periodicals publi-
cations — that includes newspapers 
— must deliver to their Postmasters 
a completed PS From 3526 by Oct. 1 
each year.  

Get a copy of the form from your 
postmaster or download it from 
http://www.usps.com/forms/periodi-
cals.htm. 

All general publications and re-
quester publishers must publish all 
information required on PS Form 3526 
no later than Oct. 10 for publications 
issued more frequently than weekly.

Publications issued weekly or less 
frequently but more frequently than 
monthly must publish PS Form 3526 
by Oct. 31.

All other publications must publish 
PS Form 3526 in the first issue after 
Oct. 1.

Publishers may print a reproduc-
tion of PS Form 3526 or they can 
publish the information in editorial 
format.  

Each numbered item of PS Form 
3526 must have an entry, even if it is 
“zero” or “n/a.” 

If you have any questions, contact 
Missouri Press Postal Consultant Ron 
Cunningham at 417-849-9331 or Post-
alhelp@aol.com.

Advertisers love keeping their money in town
Phone book nets 40% profit

By Sean Ireland 
Southern Newspaper Publishers Association eBulletin

Tired of seeing outside companies invade its central Alabama community and 
leave with local advertising dollars, last year the Selma Times-Journal struck back 
and began to publish its own book of local telephone listings and advertisements. 
For the 10,000-circulation daily newspaper, the project was an immediate success 
with roughly $40,000 in new revenue and a 40% margin.

The Times-Journal’s first phone book has more than 12,500 business and resi-
dential listings, one for every phone line in Dallas County, as well as listings for 
cell phone numbers, pager numbers and e-mail addresses submitted for the book 
voluntarily. Each of its 172 pages is in color on high-gloss paper with large, easy-
to-read type and offers plenty of opportunities for 
local businesses to make a statement through their 
advertising.

The book’s first edition shows that with the right 
effort and training, the newspaper is as good or 
better at producing this local resource guide than 
anyone else, the phone company included. Bet-
ter yet, it gives local businesses an opportunity to 
spend their advertising dollars in the community.

“When telephone companies do their ‘Yellow 
Pages,’ they utilize sales representatives that live 
outside the community, and when they leave, the 
money businesses spend with them and the com-
missions they earn go with them,” said Erica Slone, 
advertising director of the Times-Journal. “This is a 
good way to keep that money in our community.”

It’s also a good way to capture local money that 
hasn’t traditionally flowed to newspapers. “There 
are a lot of nontraditional advertisers that we don’t 
normally get into the newspaper that we can reach with this product,” Slone said. 
“For instance, we don’t get a lot of attorneys (in the newspaper), but just about 
every attorney in Dallas County wanted to be in (the phone book) because they 
knew it was going to every household.”

The project is almost entirely the responsibility of the advertising department, 
and the key to its success is training, Slone said. Slone trains her reps on selling the 
book for several weeks with a manual put together from her own experience.

The comprehensive training program is necessary because selling advertising for 
the phone book is far different than selling for the newspaper. The book and its 
categories offer businesses a chance for multiple listings and ads.

“A grocery store can be listed under market or grocery, and will need to go in 
several different locations,” Slone said. “My suggestion for all of the reps is that 
they look at their 15 to 20 targets for each day ahead of time and sit and think 
what categories they need to be listed under.”

The Times-Journal made sure its prices beat all competitors. It was an immediate 
hit with advertisers.

The newspaper begins selling in July, and ad copy is turned in as it is sold. The 
newspaper contracts out the collection of the listings in a database format, and 
printing, also contracted out, is done in November. The newspaper’s carrier force 
then delivers the phone book to every address in Dallas County.

This year, the Times-Journal is adding an online component to the book, putting 
it on its website at www.selmatimesjournal.com.

Listings book 
a good way to 
capture 
local money 
that hasn’t 
traditionally 
flowed to 
newspapers.
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NAA Foundation offers free serial story
to celebrate Hispanic Heritage Month

The Media Toolbox at mopress.com/Media_Toolbox.php offers help with running a newspaper.

HELP WANTED

Marketplace
Ads on this page are free to members 

of Missouri Press Association unless 
the ad is for an out-of-state newspaper. 
Cost to non-members and for member 
ads for newspapers out of the state is 
25¢ per word. 

Please email your ads to mdaugh-
erty@socket.net.

To check ads between issues of the 
Bulletin, go to mopress.com/jobs.php.

JOURNALIST: If you’re looking to put yourself in a 
position to advance your career, come join our team. 
We have a proven reputation of award-winning 
journalism and placing our reporters at larger news-
papers. We’re seeking a talented and motivated 
journalist who can produce well-crafted, clean copy 
and lots of it. Fast-paced daily newspaper environ-
ment for a general assignment reporter who likes 
variety. Photo skills useful. Knowledge of Internet 
reporting, page layout helpful. We’re located in 
south central Missouri within easy driving distance 
to St. Louis and Springfield. Apply to Publisher 
Floyd Jernigan at fjernigan@therolladailynews.com.

REGIONAL SALES REPRESENTATIVE: Multi-
facility regional commercial printer is currently 
seeking a commission-only regional sales represen-
tative. For 30-plus years we have provided offset 
web printing solutions using the latest technolo-
gies. Flexible, based out of your home, with travel 
primarily in Oklahoma and Texas. Sales experience 
required. Excellent customer service, strong written 
and verbal communication skills a must. Prefer 3-5 
years related experience. EOE. Send resume to: 
Janie Terrell, Nowata Printing Co., 3901 E. Mustard 
Way, Springfield, MO  65803, or email to janiet@
MO.NeighborNews.com.

CIRCULATION MANAGER: Mid-Missouri Media, 
consisting of the Rolla Daily News, the Waynesville 
Daily Guide and the weekly St. James Leader-
Journal, is seeking an energetic, hands-on circu-
lation sales manager who can grow circulation 
while demanding and getting excellent customer 
service. We are located in south central Missouri, 
within easy driving distance of St. Louis and Spring-
field. The ideal candidate will bring enthusiasm and 
newspaper circulation management experience 
building and motivating a team while being per-
sonally productive in growing circulation through 
retention, single copy and home delivery sales. 
Experience with and knowledge of Vision Data are 
musts. Resumes should be sent to Floyd Jernigan, 
publisher, at fjernigan@therolladailynews.com.

SPORTS EDITOR/REPORTER: The Christian 
County Headliner News and Nixa Xpress are 
seeking an Editor/Reporter to cover sports and 
general assignments. Duties include photography 
and page layout. Quark, NewsEdit Pro and Pho-
toshop experience preferred. EOE. Send resumé 
and samples to: Sports, P.O. Box 330, Bolivar, MO 
65613, email: careers@MO.NeighborNews.com  or 
fax: 417-326-8701.

MEDIA SALES: The Columbia Daily Tribune is 
seeking an experienced Account Executive to sell 
advertising to businesses in Columbia and the sur-
rounding area. Sales include print, online, mobile, 
and niche products. Bachelor’s degree or equivalent 
experience preferred. Reliable transportation and 
valid driver’s license required. Compensation pack-

age includes guaranteed base plus commission, 
health insurance, access to company gym. Send 
application to the Columbia Daily Tribune, Human 
Resources, P.O. Box 798, Columbia, MO  65205 or 
complete one at 101 N. Fourth Street. An applica-
tion can be printed at http://www.columbiatribune.
com/jobs/. EOE / Drug free Workplace.

SPORTS EDITOR: Chariton Valley News Press in 
Salisbury, Mo., has an immediate opening for a full 
time sports editor. The successful applicant will be 
responsible for the coverage of local sports in the 
readership (5 towns) area, some outdoor/wildlife 
sports stories. The ideal candidate will be familiar 
with a wide variety of sports and will enjoy working 
with people, in person and on the telephone. Must 
have reliable transportation. Pleasant office and 
friendly co-workers. Opportunity to excel in a fast-
paced and creative work environment. Typing abil-
ity, good grammar skills, ability to meet deadlines, 
camera, computer and web skills required. InDesign 
proficiency strongly desired but will train qualified 
candidates.  This position is based in Salisbury, 
50 miles northwest of Columbia. To apply, send 
resume, cover letter and clips to Laura Widmer at 
cvnppublisher@gmail.com.

JOURNALIST/PAGE DESIGNER: City: Carthage 
MO Newspaper: The Carthage Press Job De-
scription: Journalist/Designer needed for a daily 
Southwest Missouri Newspaper. Are you some-
one who understands the importance of communi-
ty journalism? If so, we have a career for you! The 
Carthage Press is seeking a journalist with page 
layout and design skills. We are looking for a team 
player who is creative and professional, with orga-
nizational skills. This person will be responsible for 
page layout and design both for print and website 
with some reporting and photography. This can-
didate must have editorial experience and excel-
lent written communication skills. Page layout and 
design with Quark and Photoshop a must. Jour-
nalism or Mass Communication degree preferred. 
This is a full-time position with vacation, 401K and 
health benefits including vision and dental. Please 
e-mail resume to: jhacker@carthagepress.com.   

Arlington, Va. – The NAA Foundation announced Tuesday that it is 
celebrating Hispanic Heritage Month, Sept. 15-Oct. 15, by offering a new, 
original serial story, “The Brass Bell.”

This six-chapter story, available at http://www.naafoundation.org/
Curriculum/NIE/The-Brass-Bell.aspx, focuses on three young friends 

who take a cue from Coronado’s 
legendary quest for the Seven Cit-
ies of Gold to embark on their own 
adventure.  

Use of the serial is free for News-
paper In Education (NIE) programs 
between now and Nov. 30, 2011.  
Chapters are provided in both Eng-
lish and Spanish.

“The Brass Bell” is written by 
Cathy Sewell of The Curriculum 
Closet, and the serial comes with 
matching illustrations and a teacher’s 
guide. Sewell also serves as NIE 
manager for the St. Louis Post-
Dispatch.

The NAA Foundation strives to 
develop engaged and literate citizens 

in our diverse society through investment in and support of programs de-
signed to enhance student achievement through newspaper readership and 
appreciation of the First Amendment. 

The Foundation also endeavors to help news media companies increase 
their readership and audience by offering programs that encourage the cul-
tivation of a more diverse work force in the press. Information about the 
Foundation and its programs may be found at www.naafoundation.org.
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Build Your Newspaper Faster 
Using InDesign and Photoshop

You’ll learn tools and techniques in this workshop that 
could save you hours each week building pages and 
ads. Over the whole year that’s significant, especially 
if you’re paying overtime.

This is not just for users of CS4. Many of the features 
covered are available in many versions.

To register, contact the Missouri Press Foundation at 
573-449-4167 or fax a registration form, available at 
www.mopress.com. Brought to you by:

Some of what you’ll learn:
• Building ads faster in InDesign
• Processing photos faster for best 
    reproduction
• Building a template that cuts 
    production time
• Building editorial pages faster in InDesign
• Automating mundane, repetitive work
• Using Word to format copy for InDesign
• Improved workfl ow ideas
• Mastering Styles for speed, consistency 
    and quick editing
• Tapping into the power of Libraries 
    and Snippets
• How InDesign’s Data Merge could change    
    your life
• GREP styles and how they cut editing time
• Editing copy faster through automation
• Using Bridge for faster photo handling
• Much, much more

You’ve had the software 
for years and you do 
the same thing over and 
over, week after week, 
thinking, “There must 
be a better way.” 

There is. Russell Viers, International 
Adobe Certified Instructor, 
will teach you how.

Thursday, Sept. 23
9 a.m. to 3 p.m.

The Daviess County Library
306 West Grand, Gallatin 

Registration is just $20 



Missouri Press Association
144th Annual Convention

 Oct. 14-16, 2010
 Lodge of Four Seasons, Lake Ozark

Thursday, Oct. 14
  
8:00-11:30 a.m.  Registration open
8:00-11:00 a.m.  Missouri Press Association and Missouri Press Service Boards Meet
Noon Golf Outing/Lunch at Sycamore Creek Golf Course
6:00 p.m. That ‘70s Dinner with comedian Rahn Ramey will kick off this fun evening of laughs and dancing! Break out your 
bellbottoms, feather your hair like Farrah and come prepared to strut your stuff at this ‘70s theme dance party with DJ Phill B! Win 
prizes for best costume!

Friday, Oct. 15
  
8 a.m. - 6:15 p.m.  Registration open
8:00 a.m.  Breakfast Speaker: Lee Judge, editorial cartoonist for The Kansas City Star
 Sponsor Missouri Lottery.  May Scheve Reardon, Executive Director of the Lottery, will speak briefly.
9:15-11:30 a.m.  Political Forums
 9:15 a.m. State Auditor Candidates
 10:30 a.m. US Senate Candidates
11 a.m. - 5:00 p.m.  Trade Show and Silent Auction
11:45 a.m.  MPA Business Meeting and Election of Officers and Directors
12:30 p.m.  Lunch
 Speaker: University of Missouri President Gary Forsee
2:00-3:00 p.m.  General Session:
 Charles L. Overby, Chief Executive Officer of The Newseum, Washington DC: “The Future is Now for Newspapers”
3:15-4:30 p.m.  General Session:
 Jeffrey L. Greene, former VP of the Newspaper Association of America and retail advertising specialist:
 “Successful Ad Selling in Hard Times.”
6:00 p.m.  Hall of Fame Reception

6:30 p.m.  Hall of Fame Dinner, 20th Annual Induction Ceremony

Saturday, Oct. 16
  
8:00-9:15 a.m.  Breakfast Program: “Using Social Networking to your Newspaper’s Advantage”.
 Associated Press Managing Editors Awards to follow session
9:30-11:00 a.m.  Breakout Sessions:
 Advertising: Jeffrey L. Greene, “90 Ads in 90 Minutes”
 Websites: Gary Sosniecki, TownNews: “Web Solutions for Community Newspapers”
11:00-11:50 a.m.  “Video Production for Newspaper Websites”. Speakers: Rebecca S. Rivas, the St. Louis American
Noon  Better Newspaper Contest Luncheon, Young Newspaper Journalists of the Year, and College Media Association Awards









2010 Annual Convention & Trade Show • Sept. 30–Oct. 3, 2010
Omaha Hilton and Qwest Center • Omaha, NE

For more information or program updates
visit www.nnaweb.org or call 800-829-4662

Sessions                                       
Two Pre-Convention Workshops 
Great Idea Exchange 
Five Roundtable Topics; repeated 
Opening Breakfast/Keynote Speaker 
Eight Informative Sessions with Experts
Twelve Community Building Symposium research papers

Networking and Social Events
Opening Reception in Exhibit Hall
Extravaganza, Henry Doorly Zoo
Trade Show with the latest and greatest
Amos, McKinney and Phillips Awards Luncheon
Toast to the Winners

Celebrating NNA 

Past • Present • Future



Missouri Press Association
802 Locust St.
Columbia, MO  65201

This puzzle is another of the features you can download to promote National Newspaper Week, Oct. 3-9. Download all the material 
you want — it’s free to MPA newspapers — and plan your promotion now (nationalnewspaperweek.com/nnw).
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er
 69. Find a purpose for

Puzzle by Patrick Jordan

30-D
ow

n
17-A

cross
46-A

cross
11-D

ow
n

“

‘
37-A

cross
for

.”
67-A

cross

: 1
2

3
4

5
1

6
7

8
9

10
1

11
12

13

14
1

15
1

16

17
18

1
19

20
1

1
21

1
22

1
1

1
23

24
25

1
26

27
1

1

28
29

30
1

31
32

1
33

34
35

36
1

37
38

39
1

40

41
42

1
43

1
44

45
1

46
47

1
48

49
50

1
51

1
52

53

1
1

54
55

1
56

57
1

1
1

58
59

1
60

61
1

1
62

63
64

65

66
1

67
68

69

70
1

71
1

72

73
1

74
1

75


