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DEFINE YOUR MISSION FOR ELECTION COVERAGE

• Create an elections/politics mission statement.

• Create an FAQ page.

Read more from Trusting News: Define and share your mission for covering the election

https://medium.com/trusting-news/define-and-share-your-mission-for-covering-the-election-b16f926fe426


WHAT GOES IN A MISSION STATEMENT

• Your why

• Your who

• Your how

• The what

The Columbia Missourian’s 
election coverage will be issue 
focused and provide critical 
information to Boone County 
voters to make informed 
choices.



RETHINKING THE 
VOTERS GUIDE

• What is the basic information 
voters need?



WHAT DO VOTERS NEED?

• How/where/when to vote

• What the job is

• What is the job description?

• How much does it pay (or not)?

• Why does this position matter to the voter?

• Who the candidates are

• What experiences and qualities do they bring 

Read more from Poynter: Newsrooms should treat the electorate like the hiring committee it actually is

https://www.poynter.org/ethics-trust/2024/news-election-hiring-committee-jennifer-brandel/


WHEN DO VOTERS NEED THE INFORMATION?

• Make a production schedule for publishing election information or a voters guide.

• Look ahead to early voting and absentee voting and when they start.



MISSOURI AUGUST PRIMARY 

• Last day to register to vote: July 10, 2024

• No excuse absentee voting in person: July 23, 2024 - August 5, 2024

• Application deadline for absentee ballots to be mailed to voter: July 24, 2024

• Election Day: Aug. 6



MISSOURI GENERAL ELECTION

• Last day to register to vote: Oct. 9, 2024

• No excuse absentee voting in person: Oct. 22 to Nov. 4, 2024

• Application deadline for absentee ballots to be mailed to voter: Oct. 23, 2024

• Election Day: Nov. 5



PRINT VOTERS GUIDE

• Publish before or during absentee 
voting.

• Contact parties and ALL candidates to 
give them the same opportunity to buy 
ads.

• Stick to the must know information.

• Make it user-friendly and easy to carry 
to the polls. (We publish a 16 page tab.)



ONLINE VOTERS 
GUIDE

• Post it early and keep 
adding/updating it.

• Use keywords for races and 
candidate names.

• Add links to all coverage and keep 
adding them. 

• Most traffic will be the day of and 
day before Election Day but 
establishing the story and content 
early will help build search



A NOTE ABOUT SOCIAL MEDIA

• Meta is downgrading political content on its platforms. 

• Make sure your audience knows where to find 
information for elections and encourage directly accessing 
your content via print, the website, a newsletter, etc. 

• Instagram stories have a better shot at getting attention 
than Facebook and Instagram feed posts.



POTTER DIGITAL AMBASSADORS

• A Mizzou journalism student will spend a week in your newsroom helping with digital 
priorities.

• No cost to the newsroom.

• Jan. 13-17

• Fill out an interest form to be considered: bit.ly/mizzouambassador

https://docs.google.com/forms/d/e/1FAIpQLSfb31KbHuVVTu7yqHoBshFGdYMt7wcTo8ZCDSt4NaHU2qegaw/viewform

